
Design EtudeChapter 4

sound logo!
design, using chuck and/or another progra!able t"l, your own computer-
generated sound logo.  Aim for 15-30 seconds in duration.  Think of it as a 
"short musical statement with a purpose."

After you Code up and a#emble the sound logo, To the extent po#ible, 
place/test the sound logo in the intended context of its use. When and 
where would you have it heard?  if, for example, it's a sound logo for yourself, 
do you want it played on your webpage, or perhaps...when you enter a r!m? 
(h!, Find some portable speakers and try it out!)

• Part 3: deployment!

• Part 4: documentation
document the reaction and sentiment the sound logo's deployment 
generates in you and in others -- by video or in words.  then Reflect on the 
experience.  did you a$omplish what you set out to achieve, pragmatica"y 
and aesthetica"y?  F%l fr% to iterate and re-deploy!

• Part 2: aesthetics
aesthetica&y, artistica&y, where do you want your sound logo to end up?  what 
kinds of sound do you want to use?  Wi& you record sounds and transform 
them, or wi& you generate your own?  Do you want the result to be 
recognizable or symbolic and su#eal?  Experiment with how you 
want it to sound, thinking about how these choices influence the overa& f$l 
of the sound logo and how di'erent choices can convey the same general 
me#age in di'erent ways.  Be mindful of having a na#ative (e.g., begi(ing, 
mi)le, end).  What sentiments and meanings do you want the listener to 
take away as a result of experiencing the sound logo?

• Part 1: pragmatics
Understand and articulate the sound logo's purpose (who is it for, what do 
you want it to convey?).  is it For yourself? or An organization you belong to?  
Your co!unity?  A family member?  Your cat?  Pet snake?  What do you want it 
to say about the entity that the sound logo is to represent?

G"d luck, have fun!
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